Dear president: 
As a new marketing manager, after making an analysis of the pricing strategy in relation to our competitors, I would recommend that all new products that have recently been introduced in our firm be sold at a relatively low price while at the same time maintaining their high quality. The prices should be adjusted carefully after taking into account costs such as those related to marketing activities and other monitory costs involved. With this, the company will be able to position itself strategically in terms of profit wise to avoid financial problems in the near future due to reduced prices of new products. Since the prices of our products will be favourable, there will be an increase in demand. That means the company will gain a larger market share as it will become a first choice to many.
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